
© 2008 Cisco Systems, Inc. All rights reserved. Cisco ConfidentialPresentation_ID 1

VoiceCon San Francisco 2008

David W Hsieh
Vice President Marketing – Emerging Technologies



© 2008 Cisco Systems, Inc. All rights reserved. Cisco ConfidentialPresentation_ID 2

Why Video

1Kandola, Pearn “The Psychology of Effective Business Communications in 
Geographically Dispersed Teams”, Cisco Systems, September 2006
2Vision Group Research, FMRIB, University of Oxford, UK
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Cisco-on-Cisco TelePresence 
Transformation

165K meetings LTD, +3K/week; $280M in travel savings; 0 hours of 
end user training, 0 hours of in-room IT support
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Relative Cost of TelePresence—
Low per-hour costs vs. videoconferencing

Higher TelePresence usage rates due to simplicity and high-quality experience
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3 Pragmatic suggestions for Video deployment

1. The reason to buy is business transformation
Travel savings is how you pay for it

2. Not all video is created equal
Experience matters!

3. Value is more important than cost
Metcalfe’s law drives value – Usability, Intercompany 


